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In India, social entrepreneurship has developed as a growingfield that
integrates innovation, entrepreneurship, and community-based
accountability to resolve social, economic, and environmental issues.
The rapid growth of global integration, widening economic gaps,
persistent poverty, and insufficient healthcare availability and
qualityeducation have made social entrepreneurship increasingly
important. This studyexplores the fundamental mechanisms of social
entrepreneurship in India, its main difficulties andbarriers, and the
considerable opportunities for upcoming growth. It draws on
secondary data from books, journals, government and non-
government reports, and online sources and references. The study
shows that social entrepreneurship is vital for encouraging social
change, long-term development, and economic development through
community-oriented and innovation-led business models. Obstacles
such as limited investment and financing, uncertain policy
frameworks, infrastructure- relatedproblems, and unskilled personnel
hinder its progress. Still, digital innovations, public-sector support,
participation of educational institutions, and expanding social
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opportunities for innovation offer substantial capacity for the sector's
growth. The study aims to show that socially driven entrepreneurship
is emerging as a powerful means to promote inclusive and India’s
long-term sustainablegrowth, improve livelihood standards in both
rural and urban areas, and resolve community problems with
sustainable approaches.

Introduction

In India, social entrepreneurship is a comparatively new approach. It includes thrill-seekers
who explore deeply into pressing public issues and try to find solutionsnot by handing over
responsibilities to businesses or the government, but by changing structural frameworks
overall and motivating social orders to involve themselves in new activities.

A foundational model for social innovation in India should be established while considering
in mind the country's rich traditional diversity, community requirements, and the
environmental limitations of the natural world. Indians are working to establish new
opportunities for social development across domains and sectors, including education,
healthcare, housing, farming, and employment. There is sufficient evidence to indicate that
the most underprivileged sections, whether they have access to creativity or not, are making
progress at the local level. These advancements, which include elements such as
environmental sustainability, low effort, adaptability, and asset enhancement, are significant
not only in India but globally. India's social development sector needs support for capacity
building and go-to-market strategies. Since the publication of Schumpeter's seminal work in
1911, social entrepreneurship has become a significant subject of study within economic
theory (Kaumenova, 2014). However, according to Steyaert and Hjorth (2006), until recently,
research on socially oriented venture was primarily conducted by scholars and experts
associated with the traditional study of entrepreneurship. Lepoutre et al. (2011) argue that
most research in this field relies on case studies and examples of overcoming challenges,
while maintaining a strong theoretical foundation. Generalizing these specific findings
remains difficult. Although experts distinguish between the concepts of social enterprise and
social entrepreneurship (Defourny& Nyssens, 2008), the field is expanding rapidly; in the
United States, for instance, these entities are growing faster than any other type of
organization (Austin et al., 2003). Consequently, universities worldwide now offer courses on
this subject, sparking significant interest among working professionals (Hulgédrd, 2010).In
India, social entrepreneurship is regarded as a transformative approach that adopts novel
business framework to address social, environmental, and economic disparities (Satar, 2016).
Initiatives address issues such as availability and environmental damage, while the main aim
primarily aims to achieve a balance between sustainable social well-being and financial
sustainability (Verma, 2024). In the Indian context,fast industrial development has

@ ® @ The work is licensed under a Creative Commons Attribution 287
Non Commercia 4.0 International License



https://creativecommons.org/licenses/by-nc/4.0/deed.en
https://creativecommons.org/licenses/by-nc/4.0/deed.en
https://portal.issn.org/resource/ISSN/2945-3135

ISSN (ELECTRONIC): 2945-3135

Nimish Mishra (2025). Conceptualization and Scope of Social Entrepreneurship in India.
International Journal of Multidisciplinary Research & Reviews. 4(2). 286-293.

additionally increased the importance of social entrepreneurship, as developmental
imbalances have become increasingly noticeable. There is a rising emphasis on shifting from
a profit-centric business approach that focuses only on profittowards models that maintain
anintegration of socio-economic development (Jagathi, 2024). This study analyzes and
evaluates the institutional, financial, and functional challenges that impact the expansion
potential of social ventures.

LITERATURE REVIEW

The social entrepreneurship concept has witnessed global evolution. Once considered only as
a support to charity, it has now developed into a successful strategic approach for
accomplishing social, environmental, and economic development (Bansal & Deepti, 2022).
Research carried out in India shows that social ventures play an essential role in addressing
regional issues, mainly in industries such as agriculture, sustainable energy, and inclusive
development (Gupta & Srivastava, 2021). The idea of "blended value" highlights the
importance of balancing social aims with economic sustainability to maintain the long-term
success of community-based organizations (Chauhan, 2023). Additionally, there is a need for
further study on the measures adopted by social enterprises to address the operational
difficulties encountered by individuals at the 'Base of the Pyramid' (BoP)including financial
constraints and a shortage of infrastructure (Lashitew et al., 2021). Likewise, there are
insufficient studies on how community-based successfully address market-based challenges
such as financial limitations and infrastructural- related challenges faced by populations at the
"Base of the Pyramid" (BoP) (Lashitew et al., 2021).

Hulgérd (2010) focuses on the foundation and main impetuses: Research on social business
was, in its early stage, driven in the USA and Europe by specialists and scientists partly with
common methodologies and understandings and partly with some real refinements. Thus, the
field is made up of a blend of common patterns and foundations, from one perspective, and a
lot of variety in the ways social business is rising conversely; this variety is arising from
changing dynamics and relations between market, State and civil society in the provision of
welfare services and work reconciliation in the USA and Europe.According to Mort,
Weerawardena, and Carnegie (p.82, 2003), social business people have the "capacity to
perceive chances to make better social value for their customers". Hence, social business
visionaries are inspired to address issues that business markets ineffectively value: social
improvements and public goods (Austin et al., 2006). Amin, Cameron, and Hudson (2002)
focused on the possibility that cross-country contrasts in social entrepreneurial activities
reflect differences in welfare frameworks and political and institutional settings. Research in
this area centers around the setting in which social endeavors operate. It has direct bearing on
their capacity to meet the dual mission of delivering social benefits while developing a
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financially stable business model.(Bacq et al 2011) emphasize that this model includes a
broad scope of various issues: it envelops non-profit, for-profit, and hybrid types of
associations and activities, beginning with the private, the general public, or the third sector
with no limitation on their organizational form, revenue-generating processes, extent of
activities, or division in where they functions.

OBJECTIVES
» To study the concept of social entrepreneurship in India
» To explore the issues and challenges of social entrepreneurship in India
» To understand the scope of social entrepreneurship in India
RESEARCH METHODOLOGY
SOURCES OF DATA

The study is based on data collected from secondary sources. Secondary data are obtained
from the internet, various published and unpublished records, magazines, books, and journals.

SCOPE OF THE STUDY

This study is based on examining the concept of social entrepreneurship in India by exploring
its theoretical fundamentals and evaluation, which indicates social and environmental
challenges and social issues. The findings are intended to provide a comprehensive
understanding of current status, challenges, and future prospects of social entrepreneurship in
the context of India.

DISCUSSION AND ANALYSIS
INDIAN CONCEPT OF SOCIAL ENTREPRENEURSHIP

This research analyzes how entrepreneurial innovation and social responsibility resolves the
developmental issues resulting from rapid globalization in India (Reddy, 2024). It emphasizes
specifically how Indian social enterprises adopt innovative business methods to overcome
continuing social problemslike poverty, income disparity, and restricted access to
standardized healthcare and education (Verma, 2024).Based on this analysis, the research
highlights the pivotal contribution of entrepreneurship in supporting sustainable growth,
empowering communities, and ensuring sustainable positive social transformation and lasting
impact (Chauhan, 2023).

ISSUES AND CHALLENGES

The fast growth of India's social innovativeness sector is currently delayed by significant
structural barriers, including resource shortages and the absence of a uniform policy
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framework (Satar, 2016). The social enterprise sector has a long history, but recent global
networks and fierce competition for charitable funding have shifted its focus toward a more
prominent place in the business world. Unlike traditional organizations, social enterprises
prioritize their mission, with revenue generation being important but secondary. These
businesses seek to innovate in tackling major social issues sustainably. Besides financial
constraints, they often struggle with a shortage of skilled personnel and limited access to
professional training, which affects their ability to innovate and expand efficiently (Oberoi et
al., 2019). Like conventional businesses, social ventures face growth and operational
challenges. They also uniquely struggle to demonstrate their social value, social returns, or
social impact alongside their business success. Additionally, obtaining sustainable funding
remains difficult, as established financial organizations often fail to completely appreciate
their operational models or long-term social impact goals (Bhatt, 2017).

SCOPE OF SOCIAL ENTREPRENEURSHIP IN INDIA

The field is evolving from traditional philanthropic practices to sustainable and hybrid
models that includebusiness-basedchanges to more effectively reduce socio and economic
inequalities (Gupta & Srivastava, 2021). Asdigital trends such as big data and the sharing
economy grow, such organizations are expanding their impact in important areas like
humanitarian aid, education, and rural development (Usman et al., 2024). These issues reveal
that organizations are increasingly adopting joint strategies that unite local agencies with both
international and regionalbenchmark standards to enrage long-term social sustainability
(Bansal & Deepti, 2022).

CONCLUSION

This research examines the growth and future of social entrepreneurship in India. Social
entrepreneurship addresses problems related to our society, such as social, cultural, and
environmental problems. This sector remains in its infancy and faces many challenges to its
existence. It also offers many opportunities, so many entrepreneurs are entering the field of
social work with innovative thinking, starting social startups, and solving major issues
through meticulous, systematic planning. Additionally, in India, there is key contributions to
the progress of social entrepreneurship in social work and for starting your own social
startup. Social entrepreneurship will play a major role in the growth and development of the
rural and urban masses in India. Therefore, it can be concluded that social entrepreneurship is
a new concept in India and is being actively pursued by many entrepreneurs to build their
brand image and solve the problems of Indian society.
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